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1	 (a)	 Complete Table 1 below by identifying a product and a service that 
are available from each of the following facilities.

Table 1

Facilities Product Service

Leisure Centre

Hotel

[4]

(b) Fig. 1 below shows a variety of market segments that includes age
and gender.

© Getty Images

Fig. 1

		  Markets can be segmented by age and gender. Identify three other 
ways to segment the leisure, travel and tourism market. 	

1. ________________________________________________________

2. ________________________________________________________

3. _____________________________________________________  [3]
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(c)	 Using an example, explain the difference between a main and an
ancillary product or service.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [4]
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(d) (i)	 Study Fig. 2 below which illustrates some of the planning steps
that organisations need to take to ensure that promotional activity 
is effective.

Planning 
steps to ensure 
that promotional 

activity is 
effective

A
 Choose the most

appropriate promotional 
materials 

C
Identify clear 

objectives

D
Identify target

market

B
Choose most 
appropriate 
promotional 
techniques

Fig. 2

Complete Table 2 below to indicate the correct order for each 
step by inserting the appropriate letter.

Table 2

Planning steps to ensure effective 
promotional activity

1.

2.

3.

4. [4]
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(ii)	 Outline the final planning step to ensure that a promotional
activity is effective.

________________________________________________________

________________________________________________________

________________________________________________________

_____________________________________________________  [2]

(e) Using examples of each, identify and explain the difference between a
promotional material and a promotional technique.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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(f) Fig. 3 below shows the leisure centre in Larne.

Image removed due to copyright

Fig. 3

		  Explain the importance of location for leisure, travel and tourism 
facilities such as a leisure centre.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [3]
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2	 (a)	 Fig 4. below shows a marketing team meeting.

© Getty Images

Fig. 4

		  Identify and describe the method that organisations use to determine 
their position in relation to competitors in the marketplace.	

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [4]

12494
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(b)	 Study the insert provided which shows ways to be responsible when
enjoying the outdoors. Use the insert to answer the
following questions.

(i) State the organisation being promoted in this brochure and
identify the sector that it operates in.

Organisation _ ___________________________________________

Sector _______________________________________________  [2]

(ii)	 Identify, with examples, four reasons why this brochure is an
effective item of promotional material.

1. ______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

2. ______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

3. ______________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

4. ______________________________________________________

________________________________________________________

________________________________________________________

_____________________________________________________  [8] 
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(iii)	Suggest two e-marketing methods that the organisation could
have used to promote enjoyment in the great outdoors instead of
using a printed brochure.

1.______________________________________________________

________________________________________________________

2.______________________________________________________

_____________________________________________________  [2]

(c)	 Outline the purpose of market research.

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [2]
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(d)	 Analyse three advantages of using focus groups when conducting
market research in leisure, travel and tourism.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [9]
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3	 (a)	 Identify three attitudes/cultures that travellers could find in 
different destinations.

1. ________________________________________________________

__________________________________________________________

2. ________________________________________________________

__________________________________________________________ 

3. ________________________________________________________

_______________________________________________________  [3] 

(b)	 Explain what is meant by departure tax.

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [2]
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(c) Fig. 5 below shows a group of travellers enjoying themselves.

© Getty Images

Fig. 5

		  Identify and describe three ways that a responsible traveller can 
respect a destination and its inhabitants. 

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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(d)	 Using two examples, describe how a hotel may provide personal and
property security for its guests.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]

(e)	 Explain two different ways that an emergency situation such as a
disease outbreak at a tourism destination may affect a traveller.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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4	 (a)	 Sustainable tourism should meet the needs of host communities. 
Identify three other areas of need that should also be considered.

1. ________________________________________________________

2. ________________________________________________________

3. _____________________________________________________  [3]

(b)	 The negative effects of tourism development can be reduced by
educating local people and visitors. Identify and describe two ways
that this can be done.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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(c)	 Jobs in the leisure, travel and tourism industry can often include
working split shifts. Identify and explain two other disadvantages of a
job in the industry.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [6]
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(d) Fig. 6 below shows traffic congestion at the Dark Hedges in
County Antrim.

Image removed due to copyright

Fig. 6

		  Traffic congestion is a barrier to sustainable tourism. Discuss three 
ways to reduce the impact of traffic congestion at a popular 
visitor attraction.

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________

__________________________________________________________
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__________________________________________________________

__________________________________________________________

__________________________________________________________

_______________________________________________________  [9]

THIS IS THE END OF THE QUESTION PAPER
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